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Our vision

To build a world-leading
marketing ecosystem that
fuels Chinese brands'
global growth with Al SaaS.

Meridian

Total Cost
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Meridian

Top Al-powered growth agency

with unparalleled product and technical expertise

D

World-class international
aesthetic standards

Our Al design system follows
world-class international aesthetic
standards for global social media
visuals.

O

Top-tier product insight

Leverage top-tier product insight to
formulate product roadmap, craft
competitive selling propositions
and produce customized
marketing materials.

@

Customized Deliverables &
Workflow

We provide fully customized
deliverables alongside tailored
end-to-end workflows.



Case study-reddit

Research &
Opportunity
Discovery

We analyze your product and market
to identify high-potential communities,
audience insights, and content

opportunities that drive real impact.

01  Analyze Your Market

Understand your industry, competitors

9

=]
=
[

and positioning

02 Identify Target Audience

Pinpoint the right audience

and their core needs.

{]

g&% Find high-potential platforms
and discussion spaces.
/\? 04 Uncover Content Opportunities
e
Identify topics and angles that drive
engagement and growth
Meridian

03 Discover Relevant Communities

Brand Campaign for notta.ai----Speakon.app(Hardware)

STEP 02

Content
Planning

We create a data-driven content
strategy and roadmap to deliver
value-first content that resonates
with your target audience.

01 Create Discussion Topics

L —

_ﬁ Develop relevant, audience-driven
topics that spark meaningful
conversations.

® 02 Develop Value-First Content
@ Craft content that educates, halps,
and adds value—before any
promaotion
® 03 Design Engagement Strategy
Sl
Plan how we will engage authentically

and build trust within the community.

Meridian

Nnotta

STEP 03

Community
Engagement

We engage authentically in relevant
communities, provide value, and build
trust by participating in meaningful

conversations.

01 Participate in Relevant
et) . 2
c0% Discussions
Join conversations where our target

audience already engages.

® 02  Answer Community

@ Questions
Provide helpful insights and solutions

to build credibility and trust

® 03  Build Trust Within Target

@ Communities
Consistently add value and establish

our presence as a trustad member,

GOAL

Increase visibility and establish credibility
before any promotion.

Meridian



Case study-reddit

Beta-User recruitment for Look
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‘elogging wearable and want honest takes from
illy worn smart glasses

been testing a clip-on lifelogger for a few weeks, some thoughts on
whats actually useful vs what sounds cool on paper

50 we'vie bean building Looki L1, a small clip-on lifelogging device, and ive been wearing the protot
the past month. winted 10 share Some honest observations Because this subg

than anywhere else.

the basic setup: its 32 grams, ¢lips onto your shirt colkar or bag ¢
sec, 1min, or 2 min depending on your setting). three mics, dK ¢
processes everything and you can search it with natural languag

hieres whint dctudly turied oul 1o Be wielul v what we thought +

we built this whole natural language search thing where you can
"show me when i saw that cool building.” its cool and it weorks ok
biack to s e auto-generated daily regap. its just a one misale b
weirdly satisfying about watching it before bed. we did not expet

the search feature is more wseful for specific stuff like "what wa:
whiteboard say In the meeting.” so its practical but not the daily

some real problems we're dealing with:

battery fe is 2 to 12 hours depending on capture interval, sount
charge it one night youre screwed the next day. theres no “low p
to fix that.

32GE tills up faster than youd think if youre doing 30 second inty
maybe 3 1o 4 days at 30 seconds. offleading to your phone take:
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Timestamp

14/04/2026 12:00:53
15/04/2026 23:06:27
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16/04/2026 09:37:35
16/04/202611:17:3%
16/04/2026 11:17:57
16/04/2026 22:02:28
17/04/2026 05:46:38

17/04/2026 13:39:14 |
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Your Name Email Address Primary Occupation ~  Region/Time Zone ~

Dption 1

Kai Yang iskaiyang@gmail.com Software Engineer PST

Jorge Zamoara Zamorajorge8 1 @yahoo.es Chef Pacific

Jason Dukes mail@jasondukes.com Creative Technelogist California

Paul Han pauljhan98@outlook.com Founder / Electrical Engir PST San Francisco
lambattista Gi battista.giacchett ilcor Salesr haly

. Mikey D. Rosner Jmikeydrosner@gmail com Trialed Survivor EDT '

anthony mate anthonymate@gmail. com tour guide eastern usa ]

B ford brannor ford.vip Project manager KY t

Cameron Robinson i vecreativeslle@gmail.com E ing Test Technic Western United States/F 1

input -

1508 per post

what they've got :

6 real users
sign-up per pos



Case study-reddit SaaS campaign for notta.ai

l1event r/Saas

From manual X DMs to Al agents
Content

B Post | rfSaas

From manual X DMs to A
growth platform (and loc
[ View on Reddit

Tevent rfSaas

‘We built an Al agent to turn X (Ty
Content

B Post  rfSaas

Content History Stats
@ Impressions
20450
Based on g posts, © its, and ¢ pacing

Apr 28 Apr 30 May 2

~f Starter — 2 posts

We built an Al agent to turn X (Twitter) mentions into
leads - here's our build story and what changed, looking Completed

for feedback!

7 View on Reddit

May 4 May 6 May 8 May 10 May 12

el (onEn G0

il

aee

thing to stop leaving money on the table with X

tions and keywords on X, trying to jump into conversations for lead gen, but it

jood opportunities, forget to follow up, or just burn too much time crafting

ive growth" thing felt like a major bottleneck. So, | started building a system for

:nts that could help. One handles engagement with automated but personalized

ig. Another qualifies mentions and extracts lead info. A third manages the

gether with a bunch of APls and a fair share of spaghetti code. The biggest flaw
"“tion with automation. Sometimes the Al misses subtle context in a thread, or

constantly tweaking the response templates to sound less like a bot. Would

.0 automnate social selling. What's been your biggest hurdle with scaling
«essy-but-functional current state here: https://volumn.ai/
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input :

200S/mo(SaaS

what they've got :

over 20k
Impression
per post



Case study-seo-Al SaaS

Performance on Search results

[- 24 hours | 7 days | 28 days | 3 months | 12 months ~ ]

Sei

Total ¢ [ To

098K 8.88M

[ Average CTR

6.7%

uam | 1% | 2% | v 37A | wmme -

anmn: ma - ||+ soaanen (5

48.5% 4.2

Clicks
15K
10K
5K
0
6/3/25 Bf25/25 17425 8/8

—

¥npressions

-

input :

3k-Tk/mo S

what they've got :

over 500k click
over 200k-1M
impressions



Case study-seo-E-commerce website

uawm | 1% | w% [ v ath | weme - axsw: An - ||+ scmaes | () E

48.5% 42

srformance on Search results * Expu

24 hours | 7 days I 28days | v 3months | More - | | Searchtype:web - || + Add fiter a Last update: 2.5 hours ag

e : e [ Hwerage CTR 1 e

1.12M 5.9% .| 94

I- Dﬂil;l .

input :

3k-7Tk/mo

what they've got :
over 500k clic

over 200k-1M
impressions
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Case study-GEO (in China)
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input :

20 reddit posts

what they've got :

211k
impressions
7.88 CPM



Founder’s story

Yiwel

She dropped out at 19 to launch full-time entrepreneurship, having
launched 8 products before turning 19.

Her expertise spans SEO, ASO, UI design, operations, paid ads,
Xiaohongshu IP operation and founder-led growth.

A Xiaohongshu tech influencer & Twitter founder creator, she
previously lifted C-end paid conversion above 10%, now drives over
20% paid rate for B-end products, specializing in Xiaohongshu IP
management.

1 amazing things.

Yiwei |81 ~

INIHS: 404603886 &
Yiwei @
@PRCrecluse674
372 Following 1.6K Followers

616 * 3097 % 17 FB51KE




CoFounder&SEO Expert

Kiana

Senior Growth & Commercial Expert, Johns Hopkins Master in
Digital Communication

5+ years in growth strategy, monetization, SEO, and global GTM

Advisor to a $28M embodied intelligence firm and Series B Al
startup; supported overseas revenue growth to ¥100M+

Founded 2 edtech ventures at 20, reaching niche category leadership
with ¥20M+ net profit

Now focused on cross-border MarTech and omnichannel growth,
helping both U.S.-based companies and China-based brands scale
through SEO, GEO, creator marketing, paid media, and community-
led campaigns




CoFounder&MCN owner

Liam

Liam, Master from Jiaotong University & Al growth expert

Boosted corporate revenue by ¥100M+, founded an MCN with a 15M-
follower cross-platform content system

Specializes in zero-to-one scaling; featured speaker on CCTV and
Hunan TV




CoFounder

Sophie

Early team member of ApplyBoard, Canada’s EdTech unicorn,

former Greater China General ManagerConsultant at Waterloo
Accelerate Centre, CanadaFounder of Edmoat Inc.

dedicated to delivering Al automation solutions for educational
institutions




Meridian

Self-developed full-stack SaaS matrix Supported

G

Reddit Marketing Agent

[ soGlobal  mierg  soutona - am

Market on reddit
without getting

S0y 13 BERT e RO gt it Trot by S000e foundars.

https://goglobal.to

&)

X growth Agents

B thrnst tows  pp b s a1 v TR = -

The #1 Al Growth
Tool for X[Twitter

https://volumn.ai

@

SEO Agent platform

% GoSED

Automate your SEO
process by Agents

https://goseo.to(preparing to launch)




Why choose Meridian?
Let’s make history!

https://trymeridian.site

Farmsant

200% growth
last month!

228
Mat agr May

Al Native Growth Experts

We are Al Native Growth Experts. We build data-backed
global social strategies to scale overseas brand
influence and convert exposure into real business
leads.

Al-assisted &Data-driven

Al-powered & data-led marketing agency. We scale
global social presence, boost credibility and drive
measurable results for innovative brand.

Superior Taste, Global Reach

Distinct, refined brand taste meets far-reaching global
coverage. We elevate your brand style and expand your
footprint globally at the same time.

Fast speed &High quality

Fast speed & High quality. We turn around marketing
tasks rapidly while maintaining premium standards to
drive your cross-border growth efficiently



AT A

| just started using Volumn.ai
and it's basically a cheat code
for growth

Sly
lead@allscale_africa |cm @allscaleio



